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SPORTS INDUSTRY

Sport & Athletes

Products

Events (locations)



SPONSORS WORLD CHAMPIONSHIP SOCCER 2006



SPONSORS WORLD CHAMPIONSHIP SOCCER 2006



According JBB Research

This event will trigger
new advanced services
like:

•Mobile TV

•Mobile Advertising

Many advertisers want to use
this global event for reaching
their specific target group



Why?Why?

More thanMore than

3.000.000.000
mobile phones world wide

3.000.000.000
mobile phones world wide

Fastest growing market?Fastest growing market?

IndiaIndia

10.000 p/h10.000 p/h
(! 87.600.000 !)(! 87.600.000 !)
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BE AWARE! We all have some responsibilityBE AWARE! We all have some responsibility

TNT Post Group (ceo Peter Bakker) stopped all
sponsoring except social and environmental

sponsorships

TNT Post Group (ceo Peter Bakker) stopped all
sponsoring except social and environmental

sponsorships



Inauguration
January 19th, 2009
Inauguration
January 19th, 2009

Change!Change!

OLD MEDIA
•print
•radio
•tv

NEW MEDIA
•internet
•mobile
•e-book



Convenient

Personal (1-2-1)

Relevant content

Always available (24/7)

Exact target group

Easy to use

Data Base

Remote control to life

PROVIDER

END USER


