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How do fans consume sports?
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TV Screen
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Computer Screen
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Mobile Screen
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The three Screens

-

SPORTRIVE

0 O protessional

download the free trial online at nitropdf.com//professional




What are the main developments today?
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Digital convergence
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Media fragmentation

Device Level

TV

Internet PC

Notebook

Mediaplayer

Smartphones

Time Level

Live

Timeshift

Relive

Highlights

Archive/VOD

Service Level

Free TV

Publ. View.

BettingTV

Content Level

Olympics

Football

Handball

Niche Sports
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From push to pull

The fan decides ...

... what to consume.
... when to consume.
... and how to consume.
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Simultanious consumption
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Social media

facebook  You Tube
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Which are the business models?
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Free TV is mass medium Nr. 1

On Internet the fans expect
everything to be free

to establish
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Pay

High Quality Sports program is main driver
for Pay TV

Internet Pay services work if Quality of
Service is great

Mobile Content was pay from beginning
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Persona 1

20 years, male
Fan of local Football team
Student

Sports consumption

Goes to football Stadium 25 times

a year

Watching sport on TV 8-10 hours
a week

Following sport on Internet 1-2
hours per week

Using social networks to be in
contact with fellow fans

Sport consumption on Mobile 30

min. per week
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Persona 2

= 37 years, male, married, 2 kids
» General sports fan
= Working 8 hours a day

Sports consumption
» Goes to football Stadium 5-10
times a year

Watching sport on TV 4-6 hours a
week

Having Pay TV
Following sport on Internet 1-2
hours per week

Mobile sports consumption just
news
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Persona 3

" 65 years, male, married
= General sports fan
= Retired from work

Sports consumption
= No active sports, no Stadium

= Watching sports on TV 10-15
hours a week

No mobile or internet
consumption of sports
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Thank you!

Philipp Wessel
Senior Director New Media
SPORTFIVE GmbH & Co. KG
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Copyright

The thoughts, ideas, concepts and means of promotion listed in this conception are the property of SPORTFIVE and are protected by
copyright law. Any form of reproduction and use of these ideas and concepts is only permitted with the prior express permission of the
copyright owner. The passing or reproduction to or for third persons, in part or in full, is not permitted. The receiver of this conception is liable
for any damages, which result from unauthorized use or passing to or by any third person. The receiver of this concept acknowledges the
receipt of this conception and that he will treat it with the proper confidentiality, particularly the ideas and proposals made herein. Further, the
receiver commits himself to pay the licensing and consultation fees, at usual market terms, if the conception or any part thereof is being used.
The recipient agrees herewith that he will pay the fees for an expert, hired by the Chamber of Commerce of Hamburg, who would determine
the fee, if an agreement, on the amount to be paid for the licensing and consultation fees, can not be established between the parties.

Court of jurisdiction is Hamburg.

SPORTFIVE GmbH & Co. KG

Nagelsweg 33-35 | 20097 Hamburg | Germany
Phone +49 40 376 77-0 | Fax +49 40 376 77-129
info@sportfive.com | www.sportfive.com
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