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What is the NFL?
• The NFL is America’s favorite sport and premier sports broadcasting

property

• 165 million fans, 2/3 of the U.S. population age 12+

• Each weekend, 115 million fans in U.S. tune in to watch part of a
game – almost half the nation

• 95 % of NFL games are sold out, averaging more than 68,000 per
game

• 98% of people who watch the NFL on TV have never been to an
NFL game



NFL US digital presence
• NFL.com is the biggest sports league website in

the world

• NFL Internet Network also includes:
– 32 team sites
– NFLrush.com (kids)
– NFLLatino.com

• NFL Internet Network averages 18 million
unique visitors per month



NFL Digital Assets - US



NFL Digital Assets - US



NFL International
• Most successful sport in the U.S. has been arguably the least

successful sports export

• Unlike other sports no strong domestic leagues in other markets

• Most technical American sport – steep learning curve

• Lack of local heroes to promote the sport in new markets

• Not an Olympic sport

• Started international efforts later than other sports

• Focus in short/medium term on key markets:
• U.K., China, Mexico, Canada & Japan



NFL International Vision

‘Live’
Games Branding NFL

Education
Consumer
Products

Make
Game

Available

VISION
Be a leading International sports league



NFL International
• Make Game Available

– Balance and mixture of free to air and pay tv
– HD Gamepass: all games available

• Live Games
– Introduction of competitive games played Internationally
– 3rd Wembley game in October 2009

• Education
– Digital Communication
– Building of Communities



Context and Challenges
• Promoting a sport that is so dominant in the US whilst being a

growth opportunity internationally

• Doing this in a way that is consistent with marketing/communications
strategy in the US

• Establishing the NFL as a credible and enjoyable sport in markets
with established indigenous sports

• Building channels to introduce the sport to new potential fans whilst
satisfying and intensifying hardcore/avid fan base

• Integrating the Digital channel in a multi platform environment



NFL International



NFL UK Online



Building a Hardcore Fanbase



NFLUK.COM



Building a Hardcore Fanbase
• Exclusive video and written content
• Only NFL site to feature a full fan forum
• Stand alone database of 218,000 members

– All Wembley tickets sold through this channel
– Excellent resource for fan research.  If they do or don’t like

something we know immediately

• Serves as a supplemental online service to NFL.com
• Gives a sense of ownership and community to UK NFL

fans



Coachstilo.com
• Coach Stilo site developed to explain the sport to a young, hard to

reach audience
• Linear experience that places football within a recognizable,

accessible environment
• Combines education, with entertainment and gaming
• Produced in English, French, Spanish, Japanese and Chinese



Fan Recruitment Site
• Working title of NFL360.com

– Team affinity drives fan avidity
– Brand attributes delivered by showing the best of the sport
– Humanizing the players
– Appeal to the general sports fan
– Education interwoven throughout the site
– Fun, not worthy
– Innovative and ultra modern – NFL brand
– Great tool for existing fans to be evangelists



NFL360 Structure
• Team Picker

– Sporting Passion
– Gut Instinct
– Randomizer

• Team Affinity Builder
– Team specific content
– Explanation of the sport
– Explanation of League structure
– Player insights personalizing the education content
– 600 videos



Team Picker – Sample Questions
At the Olympics do you like –
• The technical events
• Anything your country might medal in
• The marquee events – 100m etc
Who earns your respect in the Tour de France?
• The yellow jersey holder - it’s all about the overall winner
• The polka dot jersey – real men climb
• The green jersey – the sprints are the best bit
You get your wish and you are a world class footballer.  Are you a –
• Box to box midfield workhorse
• A goal poacher extraordinaire
• A flamboyant wide player with every trick in the book
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